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Vero Uomo:
A Pertfect Fit for Bergen County

n the heart of Englewood’s premiere shopping district is Vero Uomo, a unique menswear shop offering

the very best in European apparel. The distinguished ambicence of the store immediately sets the tone for

the tempting items it carries. Rich woods and stately displays showease the outstanding collection. Colorful
shirts and sweaters are beautifully arranged, and pants and jackets are hung in streamlined rows. Luxurious
silk ties adorn the walls and add to the proper décor. Mannequins are dressed in entire ensembles to give
customers a variety of style options.

Vero Uomo—TItalian tor “True Man”—is the bambino of proud owner Mario Roselli, whose passion for
quality couture got him to where he is today. Growing up in Italy, surrounded by high fashion and hand-
made goods, sparked a love for the industry that lives on in him to this day.

Working in small boutiqués on weekends (sometimes for free, just to gain experience and do what he
loved) as a high school student in West New York, New Jersey, Roselli learned early on how old school
shops worked and what qualities he would take from that era and what he needed to improve upon to suc-
ceed in a current market.

FEven as a young man Roselli showed a knack for being a fashion trendsetter. Friends wanted to borrow
his clothing and strangers literally asked to buy clothing off his back. While in Ttaly in his early twenties,
looking for work and desperate for money, Roselli sold a leather jacket he was wearing to a man who begged
to buy it from him (he ended up selling it for twice what he payed, marking the beginnings of a great sales-
man). As a salesperson for the now defunct retail chain Clappers, Roselli was able to build on his sales expe-
rience and customer service skaills.

“You have to believe in your dreams and work hard to make them come true,” Roselli affirms. “And suc-
cess will be your reward. My customers know what they like; many of them have traveled through Europe
and appreciate the quality and services 1 am offering them here at home. They know they can get the European
styles they sce in the fashion magazines and abroad, have the clothes fitted to them perfectly and only have
to travel as far as Englewood. Their happiness is my number one priority, so I strive to get them the very
best clothing and accessories available.”
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